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So... where do the Australians spend their wealth & prosperity?
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We’ ve added 20 years to life expectancy over the last 70 years
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Change in life expectancy over 73 years in Australia; Source: UN World Population Prospects 2022
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Spirituality becomes increasingly important later in life
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Proportion of the Australian population with a religious belief between 2011 and 2021; Source: ABS 2011 & 2021 Censuses
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Long-term mental health concerns are present across the lifecycle
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Proportion population reporting a mental health condition by age, Australia, 2021; Source: ABS 2021 Census data
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An aged-care freight train is heading straight for us
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Demographic trends shaping demand for Catholic care services

1. Rising demand for
healthcare services in
Australia & globally

N

* The global population is
both rising and ageing...
this trend also applies in

Australia... it means there

is a rising demand for
aged and health care
services but there is a
shallower pool of skilled
and unskilled workers to
provide that care

2. Skills shortages
require more output
per unit of labour

» Shallower labour pools
both globally and in
Australia means that the
workforce, including in
healthcare and aged care
must embrace automation
and digitisation... this
process can create stress
in the healthcare workforce
and in the patient base

3. Ups and downs of
patients and staffing

over the coming decade

* Millennials are pushing
into middle age while
baby boomers are
retiring... this means
that care organisations
must automate and/or
look at ways of retaining
staffing without
exposing organisations
to OHA&S risk

4. There is an

epidemic of loneliness
(& anxiety) in Australia
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* New figures released by
the 2021 Census shows
the extent of mental
health conditions in
young women... and
also in the population
aged 80-and-over which
is tied to loss-of-life-
partner or loneliness
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© 2023 Business Demographics Australia Pty Ltd, trading as The Demographics Group (“TDG”). All rights reserved.
The use of any TDG name or logo or Bernard Salt’'s name or image are prohibited without TDG’s prior written consent.

The information contained in this document and in this presentation (Information) is of a general nature and is not intended to address the objectives, financial situation or needs
of any particular individual or entity. It is provided for information purposes only and does not constitute, nor should it be regarded in any manner whatsoever, as advice and is not
intended to influence a person in making a decision, including, if applicable, in relation to any investment decision or financial product or an interest in a financial product. The
Information is not to be relied upon for any particular purpose. Those relying on the Information assume all risk and liability arising from such reliance. Appropriate professional
advice should be sought from a suitable person with full knowledge and consideration of the specific circumstances of each individual or entity.

This presentation may contain forecasts or projections. Forecasts and projections are inherently uncertain and TDG and Bernard Salt make no guarantee, assurances or
representations as to the accuracy, reliability or certainty of such forecasts. TDG its associated entities and Bernard Salt shall not be liable for any loss or damage suffered by
persons, including third parties, who may use or rely on these forecasts or projections.

Although we endeavour to provide accurate and timely Information, TDG makes no warranties, express or implied, regarding the accuracy, correctness, completeness, timeliness
or reliability of the Information as of today, or in the future. TDG is under no obligation in any circumstance to update this presentation, in either oral or written form, for events
occurring after the presentation. No reliance should be placed on additional oral remarks provided during the presentation.

To the extent permissible by law, TDG, its associated entities and Bernard Salt shall not be liable for any errors, omissions, defects or misrepresentations in the Information or for
any loss or damage suffered by persons, including third parties, who may use or rely on such Information (including (without limitation) for reasons of negligence, negligent

misstatement or otherwise).

TDG have indicated within this presentation the sources of the information provided. TDG has not sought to independently verify those sources unless otherwise noted within the
presentation.

The views and opinions expressed within this presentation are those of the presenters, and do not necessarily reflect the official position of TDG, or any other organisation.

These slides are not for commercial use or redistribution. TDG owns the Information and any associated intellectual property. The Information is subject to copyright and is
provided solely for the benefit of the presentation attendees. It must not to be copied, quoted or referred to in whole or in part without TDG'’s prior written consent.

THE
DEMOGRAPHICS
GROUP



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10

